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Purpose: Strategic direction setting is a critical leadership
practice to be adopted by organizations that intend to attain good
performance. This study sought to examine the influence of
strategic direction on Sacco performance.

Design/Methodology: The study utilized descriptive and
correlational research design. The study was conducted in
SACCOs in Kenya. Primary data was collected using a close
ended questionnaire from SACCOs senior managers and CEOs
were also interviewed. For data analysis, the study used
descriptive statistics, inferential statistics and content analysis.
Findings: The study established that strategic direction setting
significantly influenced SACCO performance.
Implications/Originality/Value: The findings provide a valuable
insight on the importance of strategic direction setting in
enhancing performance. This study will guide SACCO leaders to
proactively set strategic direction through developing and
communicating the vision, mission, goals and objectives as this
will boost performance in terms of increased level of customer
satisfaction, increase in members, asset base growth and growth
in deposit base. The findings can be used as a basis for further
research by scholars who are interested in understanding strategic
direction in SACCO’s.
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Introduction

Development of strategic goals and objectives, as well as preparing a strategic plan. Strategic
direction provides structure and clarity for members in an organization (Denison, 2013). Successful
firms have a clear purpose as well as direction that defines the objectives both organizational and
strategic which informs the company’s mission.

Leaders have arole in defining the mission, vision including goals that support an excellent culture
leading to high performance (Aziz, Abdullah, Tajudin & Mahmood 2013, Kanji, 2008, Bichanga
& Masika 2014; Bryson 2011; Okibo & Masika, 2012).
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Alexander (2015) contended that strategic direction contributed to performance of firms as it
enabled generation of relevant information thus reducing uncertainty. Moreover, it enhanced better
understanding regarding the environment within which firms operated. A great deal of research has
been done on the impact of strategic direction and the significant role it has played in enhancing
firm performance (Olaka, 2016, Ng’ang’a, Waiganjo & Njeru, 2018, Njagi, 2019).

A SACCO is a Savings and Credit Co-operative. According to Bwisa (2010) cooperatives are
associations formed, owned and also used to satisfy members social-economic needs Jussila, Byrne
and Tuominen (2012) reiterated that cooperatives existed worldwide for instance in Japan, 91% of
farmers were members and 22% of New Zealand’s GDP was generated by cooperatives. Further,
Birchall (2010) noted that cooperatives existed in all economic sectors. In several rural areas
SACCQO’s lead in providing finance (FSD, 2010). In Kenya there are deposit taking as well as non-
deposit taking SACCO’s. SACCO performance is enhanced by good governance as well as
leadership practices (Njagi, 2019, Makori, Munene & Muturi, 2013; Odera, 2012).

Statement of the Problem

SACCOS are part of the financial sector that mobilize savings and provides credit to its members
(Moturi & Mbiwa, 2015). They play a critical role in economic growth however they have been
characterised by challenges such as decline in number of members (Kiragu, 2014), dismal
performance (Wanyama, 2014) and poor governance (KNBS, 2016; Mumanyi, 2014, Nkuru, 2015,
KNBS, 2016). Moreover, most of SACCOS (deposit taking) are managed by persons who are not
enlightened on strategic leadership issues (Nyaga, Muhoho & Kinyua, 2022) yet their performance
can be enhanced by engaging in strategic leadership practices (Odero, Egessa & Oseno, 2019,
Nyaga, Muhoho & Kinyua, 2022). The challenges experienced in SACCQ’s calls for leaders to set
the strategic direction in order to enhance performance.

Having regards to strategic direction Nthini (2013), Kitonga, Bichanga and Muema (2016) and
Olaka (2016) attributed firms’ superior performance to the adoption of strategic direction.
However, the degree to which strategic direction influenced performance differed from one sector
to another. Furthermore, the findings of the studies done in different sectors may not apply to
SACCO’s due to disparities in their operations and structures.

Despite the growth in scholarly publications on strategic direction and firm performance little
empirical evidence exists especially in regards to SACCQO’s in developing countries particularly in
Kenya. Thus, the study intends to examine the influence of strategic direction on firm performance
by answering the question, does strategic direction setting influence firm performance?

Main Objective
To examine the influence of strategic direction on firm performance.

Study Hypotheses
Ho:Strategic direction has no significant influence on firm performance.

Literature Review

Theoretical Review

This theory holds that transformational leadership is an active leadership where followers are
inspired by leaders towards collective vision, giving and also receiving feedback and being
encouraged to pursue their personal as well as professional goals (Frooman, Mendelson & Murphy,
2012). Burns (1978) developed the theory and Subsequently Bass (1985) enhanced the theory and
made an argument that transformational leaders effectively motivated their followers. Bass (1985)
stated that transformational leadership theory had four components namely the inspirational
motivation, intellectual stimulation, individualized consideration and idealized influence.
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Inspirational motivation calls for leaders to communicate their expectations to followers.
Transformational leaders usually visualize a vision emphasizing ways that the goals collectively
conform to values of the followers, thus enabling them to perceive the firm’s goals as theirs and
put extra effort in achievement of the goals (Hoffman, Bynum, Piccolo & Sutton, 2011).
Inspirational motivation pertains to transformational leader’s ability for creation of a vision that’s
inspiring, convincing, motivating and attractive. Inspirational motivation actually arises from using
styles of influence that are effective and communicative.

Conceptual Review

Strategic Direction

Ireland and Hitt (2005) asserted that it’s a process leading to an organization’s goal. It’s a brief
expression of words that states the place that a firm wishes to be in the long run. The role of
determining strategic direction vests on strategic leaders (Aziz, Abdullah, Tajudin and Mahmood
2013, Bichanga & Masika 2014; Bryson 2011; Okibo & Masika, 2012). Kanji (2008) asserted that
leadership role involved defining the firm’s mission, vision and also goals that promoted an
excellent culture as well as establishing sets of shared values that result in high performance.
Goodale (2011) posited that setting a strategic direction was a critical pillar to be adopted by
organizations if they wanted to attain good performance.

The strategic direction elements in the study consists of determination of an organization’s
vision,mission, goals and objectives. A vision is the mental picture of a firm’s future state that’s
developed through creative imagination and also foresightedness. According to Papulova (2014)
vision gives direction, acts as a reference point and indicates where a firm is going and possibly
why. The vision statement explains an organization’s intention to accomplish goals and it inspires
members, staff and even supporters and it conveys the ideals of the organization (David, 2011;
Ozdem, 2014; Taiwo, Agwu & Lawal, 2016). Bart (1998) posited that a mission is a statement of
purpose which reveals a firm’s clients, products, philosophy and services. Candemir and
Zalluhoglu (2013) alluded that a mission identifies the organization’s sphere of operations by
focusing on the products/ services offered and also the market being served. According to Abashe
(2016) goals are statements of direction or what organizations or the organizations sub unit intends
to do. According to Koontz (2011) objectives describes a firm’s intention to attain something
within a given time frame including the available resources. David (2007) referred to objectives as
specific results that a firm sought to achieve to pursue its basic mission.

Organizational Performance

Wang, Tsui and Xin (2011) defined performance as a record of produced outcomes regarding a
particular job function for a specific timeframe.Brown, Gray, McHardy and Taylor (2015) asserted
that organizational performance had become a vital issue that had attracted many scholars interest.
Wang, Sharma and Cao, (2016) contended that Organizational performance was crucial to the
firm’s competitiveness and survival. Ramezan, Sanjaghi and Rahimian-Kalateh, 2013) posited that
leaders try to improve firm performance so as to respond to competition and the changes in business
environment. The parameters of performance in this study were increased level of customer
satisfaction, increase in members, asset base growth and growth in deposit base.

Strategic Direction and Performance

Lopes and Ross (2013) established that using a mission statement, having long-term goals and also
continuous evaluation strongly influenced profitability. Khan, Afzal, Chaudhry and Khan (2010)
conducted a study in Banking, Telecommunication and also Pharmaceutical Sector in Pakistan.
They intended to assess the effect a mission statement had on organizational performance. Results
indicated that mission was strongly and positively associated to performance. Thus it was
concluded that organizational mission enhanced organizational performance. This study viewed
goals and objective, strategic decision and intent and vision as elements of a mission. Similarly,
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the findings of Jonyo (2017) confirmed that mission and vision were strongly and positively
associated to organizational performance. In contrast, Kirk and Nolan (2010) established weak
correlations between the mission statement elements and performance though statistically
significant in not-for-profit institutions.

Sirorei (2012) assessed whether strategic leadership aspects for instance vision, mission as well as
the core values were implemented. Findings revealed that strategic direction was implemented
using the balanced score card. Focusing on Tourism organizations owned by the government in
Kenya, Ng’ang’a, Waiganjo and Njeru (2018) examined the effect strategic direction had on
performance. Cross sectional survey research design was adopted by use of quantitative data
together with qualitative data. Data collection was done using questionnaires. The study found that
strategic direction which entailed vision, mission, objectives and values significantly influenced
the organizational performance of tourism agencies which was measured in terms of client
satisfaction, tourist arrivals and growth rate. It was suggested that firms should involve subordinate
staff more involved during strategy formulation and that leaders should be trained to improve
enhance the strategic direction quality in tourism government agencies.

Nthini (2013), Kitonga, Bichanga and Muema (2016) and Olaka (2016) confirmed that adoption
of strategic direction by firms led to superior performance. However, the degree in which it
influenced performance differed from one sector to another for instance in government
corporations and in not-for-profit organizations Kenya it affected to a great extent while in banks
it affected strategy implementation to a moderate extent.

Nzioka (2017) investigated the adoption of strategic management practices and their influence on
service delivery in the health department of the County government of Nairobi. The study revealed
that the department was guided by the strategic direction which entailed a vision, mission and also
core values. The study established that the provision as well as quality of services rendered was
influenced by the strategic direction. The study was done in the County government health
department thus presenting a sectoral gap and as such the findings may not be applied in SACCOS
due to disparities in their operations. In a study conducted by Olaka (2016) in commercial banks
in Kenya it was established that having a vision/mission/strategic intent that’s clearly defined and
well understood by the staff was the most important sub-construct of determining the strategic
direction. The study confirmed that strategy implementation was significantly influenced by
determination of strategic direction. This study was done in banks and had implementation as the
dependent variable thus creating a contextual and constructs gap as the current study was conducted
in DTS and had performance as the dependent variable.

A study by Njagi (2019) done in Kisumu’s Matatu SACCO’s concluded that strategic direction
affected performance of Matatu SACCOs in Kisumu as management monitored the achievement
of goals and vision, staff understood the organizational policies including procedures.however the
staff opined that the organizational vision, mission as well as plans were not well expressed during
staff meetings.This study focused solely on Matatu SACCO’s and data was collected using
structured questionnaires only. In a study conducted by Olaka (2016) in commercial banks in
Kenya it was established that having a vision/mission/strategic intent that’s clearly defined and
well understood by the staff was the most important sub-construct of determining the strategic
direction. The study confirmed that strategy implementation was significantly influenced by
determination of strategic direction. This study was done in banks and had implementation as the
dependent variable thus creating a contextual and constructs gap as the current study was conducted
in DTS and had performance as the dependent variable.

Muriithi (2022) examined the link between mission culture and Kenyan Christian Faith-Based
Hotels performance and the study utilized cross-sectional survey research design. Aspects of
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mission culture were strategic direction and intent,goals and objectives and vision and they
significantly influenced performance.This study had strategic direction as an aspect of mission and
it influenced performance.

Prior studies have provided support for effect of strategic direction setting on performance however
the studies were done in different contexts, sectors and have measured strategic direction using
different aspects thus providing a conceptual gap. Additionally, for most studies data was collected
using structured questionnaires thus failing to consider respondents views in general unlike the
current study which also utilized an interview schedule.

Research Methodology

A descriptive and correlational study design was employed. The study was done in Nairobi
County’s 42 SACCOS (deposit taking) in Kenya. Data was collected using close ended
questionnaires from 126 senior managers. Furthermore, 12 CEOs were to be interviewed. The
questionnaire items were calculated using a five-point Likert scale ranging from “1” to “5”.
Strategic direction setting statements were adapted from various studies (Olaka, 2016, Ng’ang’a,
Waiganjo & Njeru, 2018 & Muriithi 2022). Organizational performance was calculated on the basis
of items which evaluated the SACCQO’s success in obtaining “customer satisfaction, increase in
membership numbers, growth in assets and growth in members deposits. A pilot study was
conducted in 4 deposit taking SACCOS in Kakamega County. Data analysis was done using
descriptive statistics, inferential statistics and content analysis. For descriptive statistics the study
used frequencies and percentages, for inferential the study used simple linear regression and for
interviews, content analysis was employed where the data was organized in themes.

The simple linear regression equation was as provided:

Y =Bo+P1X1te

Y=Firm performance

Bo= Constant,

B1=Coefficients of determination,

X1=Strategic direction,

€ = Error term.

Results and Discussion

Response Rate

Out of the one hundred and twenty-six (126) questionnaires issued one hundred and two (102) were
returned which represented 81% response rate. 50% has been considered as adequate, 60% as good
while above 70% is very good (Hardigan, Popovici & Carvajal, 2016).

Pilot Results
The study constructs were reliable as they all had values above the recommended 0.7 Cronbach’s
Alpha value (Sekeran & Bougie, 2013) as indicated in Table 1 below

Table 1: Results for Test of Reliability

Variables No. of items Cronbach alpha Comment
Strategic direction 5 915 Accepted
Performance 6 .883 Accepted

Descriptive Statistics Analysis Results

Descriptive Analysis Results for Strategic Direction

Descriptive analysis results for statements relating to strategic direction setting are presented in
table 2 below;
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Table 2 Descriptive statistics for Strategic Direction

STATEMENT N 1 2 3 4 5
f (%) f (%) f (%) f (%) f (%)
Our Sacco has clear, compelling and realistic 0(0%) 8(7.8%) 40(39.2  34(33.3 20(19.6%
map to right destination 102 %) %) )
Our Sacco has a clearly articulated vision 102 0(0%) 9(8.8%) 23(225  45(44.1 25(24.5%
%) %) )
The Sacco’s vision and mission are 0(0%) 4(3.9%) 5(4.9%) 58(56.9  35(34.3%
appealing to employees 102 %) )
There's a written mission statement 102 0(0%) 9(8.8%) 26)(25.5 26)(25.5 )41(40.2%
% %
Our Sacco’s goals and objectives are 0(0%) 9(8.8%) 16(15.7  53(52.0 24(23.5%
specific, measureable and manageable 102 %) %) )
Valid N (listwise) 102

Note : 1=Strongly Disagree, 2=Disagree, 3=Fairly Agree, 4=Agree, 5=Strongly Agree,

Table 2 shows that majority fairly agreed 40(39.2%) that the SACCO has clear, compelling and
realistic map to right destination. Majority agreed 45(44.1%) that their Sacco has a clearly
articulated vision. Majority agreed 53(52.0%) and strongly agreed 24(23.5%) that their SACCO’s
goals and objectives are specific, measureable and manageable. Majority were in agreement to
statements on strategic direction hence depicting that the leaders engage in it. Goodale (2011)
posited that setting a strategic direction was a critical pillar to be adopted by organizations if they
wanted to attain good performance.

Descriptive Analysis Results for Performance
Descriptive analysis results for statements relating to firm performance are presented in table 3
below;

Table 3: Descriptive statistics for firm Performance

STATEMENT N 1 2 3 4 5
f (%) f (%) f (%) f (%) f (%)

increased level of customer 0(0%)  0(0%) 25(24.5% 61(59.8% 16(15.7%
satisfaction 102 ) ) )

Customer loyalty has improvement 102 0(0%)  8(7.8%) 35(34.3% 42(41.2% 17(16.7%
) ) )

The Sacco responds to customers 0(0%)  0(0%) 18(17.6%  44(43.1% 40(39.2%
promptly 102 ) ) )

increase in number of members 102 0(0%)  16(15.%) 8(7.8%) 55(563.9% 23(22.5%
) )

growth level in assets 102 0(0%)  8(7.8%) 16(15.7% 28(27.5% 50(49.0%
) )

growth in level of member's deposits 102 0(0%)  8(7.8%)  8(7.8%) 45(44.1% 41(40.2%
) )

Valid N (listwise) 102

Note : 1=Strongly Disagree, 2=Disagree, 3=Fairly Agree, 4=Agree, 5=Strongly Agree,

Most respondents agreed that there was increased level of customer’s satisfaction 61(59.8%).
Majority agreed that there has been an improvement in customer loyalty42(41.2%) and that there’s
an increase in number of members 55(53.9% Further majority strongly agreed 50(49.0)%) and
agreed 45(44.1%) that there has been a growth in assets and there has been a growth in the level of
member's deposits.

46



Sustainable Business and Society in Emerging Economies Vol. 5, No 1, March 2023

Regression Analysis Results

The results of hypotheses testing are stated in tables 4.a, b and c

Table 4.a: Model Summary® for Strategic Direction

Mode R R?  Adjuste Std. Error Change Statistics Durbin-Watson
| dR? of the R2  FChange dfl df2  Sig.F

Estimate  Change Change
1 .231%  .053 .044 .64638 .053 5.637 1 100 .019 1.334

The value of R? is 0.053 as in table 4a above. This indicates that strategic direction explains 5.3%
of the variance in SACCO performance while the remaining 94.7% can be attributed to other
factors which are not covered in the study. The durbin watson value is 1.334 which is within the
accepted limits of between 1 and 3 Alsaeed (2005) hence there’s no autocorrelation problem.

Table 4.b: ANOVA? for Strategic Direction

Model Sum of Squares Df Mean Square F Sig.
Regression 2.355 1 2.355 5.637 .019°
1 Residual 41781 100 418
Total 44.136 101

The ANOVA table 4b shows that the regression model can be used to explain the effect of Strategic
direction on performance as P=0.000 is significant at 95% confidence level.

Table 4c: Coefficients®for Strategic Direction

Model Unstandardized Standardized T Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 3.203 .340 9.430 .000
Strategic direction setting .203 .085 231 2.374 .019

Dependent variable: Performance
Predictors (constant): Strategic direction

Having regards to the regression findings in table 4c above, substituting the equation;
Y=Bo+P1X1+€ becomes

Y= 3.203+0.203 X.

Assuming that all other independent variables are 0.000 performance will be 3.203. A unit increase
in strategic direction results to 0.203 increase in performance and it is statistically significant.

The null hypothesis was rejected that Strategic direction did not significantly influence Sacco
performance. The results indicated that strategic direction setting positively and significantly
influenced performance (B= 0.203, t=2.374, sig= 0.019).

The current study confirmed that strategic direction influenced performance. These findings are
similar to earlier findings of studies by Nthini (2013), Kitonga, Bichanga and Muema (2016), Olaka
(2016), Nganga (2018) and Mutole (2019) who confirmed that adoption of strategic direction by
firms led to superior performance. Nzioka (2017) noted that the provision as well as quality of
services rendered were influenced by the strategic direction. Yazdani et al. (2011) contended that
it was crucial for firms to have a well-articulated vision, objectives as well as direction. Aziz et al.
(2013) observed that the leader’s role of equipping staff with direction by clearly spelling out the
vision, mission and goals influenced firm performance. Waihenya, Kimaru and Kamaku (2018)
found that strategic direction identification significantly influenced customer growth in SACCOs.

47



Sustainable Business and Society in Emerging Economies Vol. 5, No 1, March 2023

Therefore, the results of this current study confirms that strategic direction setting is crucial for
Sacco’s performance.

Regarding the interview, the respondents explained that the SACCO leaders inspired employees
towards a set strategic direction by involving them to give their views in strategic planning process,
effective communication of strategies, plans and policies, having a clearly stated vision and mission
including well-articulated goals and objectives. Thus, these findings mirror the quantitative data
results on the aspect of having a clear vision, mission, goals and objectives. Similarly, Goodale
(2011) posited that setting a strategic direction was a critical pillar to be adopted by organizations
if they wanted to attain good performance.

Conclusion

The study concludes that strategic direction setting has a positive and significant influence on
SACCO performance. For Sacco’s to achieve greater performance leaders should determine the
strategic direction and communicate it to the staff as it may result to better organizational
performance. The increase in performance as strategic direction increases concurs with the
transformational leadership theory that inspirational motivation through setting strategic direction
improves performance. The study’s findings provide a guideline for Sacco leaders to understand
why they should incorporate strategic direction setting aspects of vision, mission, goals and
objectives in their operations as it may lead to increased level of customer satisfaction, increase in
members, asset base growth and growth in deposit base.

Further Studies

Future studies may cover other sectors such as microfinance, banks and state corporations. The
results apply to Kenyan experience; thus, the study can be replicated in other contexts. Further
research can use different study designs. Additionally, future studies may be conducted on each
aspect of strategic direction setting independently. To broaden the horizon, other aspects of
performance such as innovation and employee performance should be studied. Furthermore,
studies can be done on moderating effects on the link between strategic direction setting and
performance.

References

Abashe, A. (2016). Influence of strategic leadership in strategy implementation in Commercial
Banks: A case study of Kenya Commercial Bank. Unpublished MBA project. United
States International University Africa, Kenya.

Alexander, L. D. (2015). Successfully Implementing Strategic Decisions. Long Range Plan.

Alsaeed, K. (2005). The association between firm-specific characteristics and disclosure:
the caseof Saudi Arabia. The Journal of American Academy of Business 2005; 7(1): 310-
321.

Aziz, R. A., Abdullah, M. H.& Tajudin, A. (2013). The effect of Leadership Styles on the
Business Performance of SMEs in Malaysia. International Journal of Economics
Business and Management Studies, 2 (2), 45-52.

Bass, B.M. (1985). Leadership and performance beyond expectations. New York: The Free Press.

Bichanga, W. O. & Masika, E. (2014). Factors affecting monitoring of the strategic plan: A case
of Kenya Seed Company, Journal of Business and Management, 16(4), 14-20.

Birchall, J. (2010). People-Centred Businesses: Co-operatives, Mutuals and the ldea of
Membership. London: Palgrave Macmillan.

Brown, S., Gray, D., McHardy, J., & Taylor, K. (2015). Employee trust and workplace
performance. Journal of economic behavior & organization, 116, 361-378

Bryson, J. M. (2011). Strategic planning for public and nonprofit organizations: A guide to
strengthening and sustaining organizational achievement (Vol. 1). JohnWiley & Sons.

Burns, J.M. (1978). Leadership. New York: Harper & Row

48



Sustainable Business and Society in Emerging Economies Vol. 5, No 1, March 2023

Bwisa H. (2010 June) “What is a cooperative?” SACCO Star, KUSCCO, issue 12, pl1

Candemir, A. & Zalluhoglu, E. A. (2013). Exploring the innovativeness and market
orientation through mission and vision statement: The case of Istanbul Stock
Exchange Companies. Presidia- social and Behavioral Sciences, 99, 619-628.

David, F. (2007). Strategic Management Concepts and cases, (13th Ed.) Pearson Prentice Hall.

David, R.F. (2011). Strategic Management Concepts and cases, (13th Edition). New York:
Pearson Prentice Hall.

Denison Consulting, (2013). The Denson Organizational Culture Model. Retrieved
from http: //www.denison consulting.com/model-surveys/Denison-model/ocs- ~ mission

Frooman, J., Mendelson, M. B. & Murphy, J. K. (2012). Transformational and passive avoidant
leadership as determinants of absenteeism. Leadership & Organizational Development
Journal, 33(5), 447 — 463.

FSD (2010). Automation of SACCOS: Assessment of potential solutions. Financial Sector
Deepening. Kenya.

Goodale, M. A. (2011). Transforming vision into action. Vision research, 51(13), 1567-1587.

Hardigan, P.C., Popovici, I.& Carvajal, M.J. (2016). Response rate, response time and economic
costs of survey research: a randomized trial of practicing  pharmacists. Research in
Social and Administrative Pharmacy, 12(1), 141-148.

Hoffman, B. J., Bynum, B. H., Piccolo, R. F. & Sutton, A. W. (2011). Person-Organization Value
Congruence: How Transformational Leaders Influence Work Group Effectiveness,
Academy of Management Journal, 54(4), 779-796.

Ireland, R. D., & Hitt, M. A. (2005). Achieving and Maintaining Strategic Competitiveness in the
21st Century: The Role of Strategic Leadership. Academic of Management Executive, 63-
77.

Jussila, 1., Byrne, N. & Tuominen, H. (2012) Affective Commitment in Co-operative
Organizations: What Makes Members Want to Stay? International Business
Research; Vol. 5 Issue 10, p1-10

Kanji, G. K. (2008). Measurement of business excellence, Total Quality Management,

9(7), 633 — 643.

Kitonga, D. M, Bichanga, W. O. & Muema, B. K. (2016). The Role of determining Strategic
Direction on Not-For-Profit Organizational Performance in Nairobi County in Kenya.
International Journal of scientific & Technology research 5(05), 28-32.

KNBS. (2016). Economic Survey 2016. Nairobi: Kenya National Bureau of Statistics (KNBS):
Republic of Kenya.

Kiragu, D. N. (2015). Influence of financial innovations on financial performance of savings and
credit co-operative societies in Nyeri County, Kenya. Nairobi: University of Nairobi

Koontz, M.C. (2011). Glossary of marketing definitions Retrieved from:
www.geolis.org/pdf/marketing terms pdf.

Lopez-Perez, M.V., Perez-Lopez, M.C.& Rodriguez-Ariza, L. (2013). Ownership governance and
performance in Spanish-Moroccan Joint Ventures. South African Journal of Economic
and Management Sciences, 16(3), 231-243.

Jonyo,B.0.(2017). Effects of strategic leadership on organizational performance within private
universities in Kenya. Unpublished phd thesis. United States International University — —
Africa.

Makori, J. (2013). The challenges facing Deposit Taking Savings and credit cooperative society’s
regulatory compliance in Kenya. A case study of the Gusii region. Interdisciplinary
Journal of Contemporary Research in Business, 4(12).

Muriithi,R.W.(2022) The relationship between mission and performance of Christian faith-based
hotels in Kenya International Journal of Research in Business and Social Science
11(4)(2022) 30-39 https://doi.org/10.20525/ijrbs.v11i4.1811

49



Sustainable Business and Society in Emerging Economies Vol. 5, No 1, March 2023

Mutole,J.N.(2019). Influence of strategic leadership practices on the performance of non-

Governmental organizations listed in the environmental campaign by United Nations
Environmental Programme (UNEP) in Kenya. Unpublished PHD thesis (Business
Administration). Jomo Kenyatta University of Agriculture and Technology, Kenya

Moturi, C. & Mbiwa, P. (2015). An evaluation of the quality of management information systems
used by SACCOs in Kenya. The TQM Journal, 27(6), 798-813.

Mumanyi, E. A. (2014). Challenges and Opportunities Facing SACCOs in the Current
Devolved System of Government in Kenya: A Case Study of the Mombasa County.
International Journal of Social Sciences and Entrepreneurship.1,288-314.

Mutia, P.M. (2015). Strategic leadership and its influence on church growth in Kenya.

Unpublished DBA Thesis, Nairobi: USIU-Africa.

Njagi,D.M.(2019). Effect of strategic leadership on performance of Matatu SACCOS in Kisumu
County, Kenya.Unpublished MBA project. Maseno university,Kenya.

Nganga, L. W. (2018). The perceived influence of strategic leadership on organizational
performance of tourism government agencies in Kenya. Unpublished PHD thesis
(Business Administration). Jomo Kenyatta University of Agriculture and Technology,
Kenya

Ng’ang’a,L.W., Waiganjo, E. W. & Njeru, A. W. (2018) .Influence of Strategic Direction on
Organizational Performance in Tourism Government Agencies in Kenya. International
Journal of Business and Commerce 6(04). 18-36.

NKkuru, F. N. (2015). Factors Affecting Growth of SACCOs within the Agricultural Sector in
Kenya: A Case of Meru Farmers SACCOs. Global Journal of Commerce &

Management Perspective, 34-45.

Nthini, E. K. (2013). Effect of strategic leadership on the performance of commercial and
financial state corporations in Kenya (MA Thesis), Nairobi: University of Nairobi.
Nyaga, S. M., Muhoho, J. K., & Kinyua, G. (2021). Influence of strategic leadership on

performance of DT-SACCOS in Embu County. Strategic Journal of business and change

management.Vol. 8, Iss. 4, pp 27 — 32.

Nzioka, M.S. (2017). Strategic Management Practices Adoption and Service Delivery by the
Health Department of Nairobi City County, Kenya. Unpublished Ph.D.  Thesis,
Nairobi: University of Nairobi Retrieved from: http://erepository.

uonbi.ac.ke/handle/11295/1027447.

Odero,J.A., Egessa,R. & Oseno,B. (2019). Moderating effect of legal factors on the
relationship between strategic leadership practices and performance of Deposit ~ Taking
Saccos in Kenya.Strategic Journal of Business and Change Management.Vol. 6, 1ss.4,
pp 1049- 1063

Odera, O. (2012). Corporate Governance Problems of Savings, Credit and Cooperative Societies.
International Journal of Academic Research in Business and Social Sciences 2(11).

Okibo, B.W. & Masika, E. (2014). Factors affecting monitoring of the strategic plan: A case of
Kenya Seed Company, Journal of Business and Management, 16(4), 14-20.

Olaka, H. O. (2016). Strategic leadership and implementation of strategy in commercial banks in
Kenya. Unpublished PHD thesis. United States International University Africa,Kenya

Ozdem, G. (2011). An Analysis of the Mission and Vision Statements on the Strategic
Plans of Higher Education Institutions. Educational Sciences: Theory and Practice, 11(4),
1887-1894.

Papulova, Z. (2014). The Significance of Vision and Mission Development for Enterprises in
Slovak Republic. Journal of Economics, Business and Management, 2(1).

Ramezan, M., Sanjaghi, M. E., & Rahimian Kalateh, H. (2013). Organizational change capacity
and organizational performance: An empirical analysis on an innovative industry. Journal
of Knowledge-based Innovation in China, 5(3), 188-212.

Sekaran, U. & Bougie, R. (2013). Research Methods for Business: A Skill Building Approach
(6th ed.). New York: John Wiley and Sons Inc.

50



Sustainable Business and Society in Emerging Economies Vol. 5, No 1, March 2023

Sirorei, J.K. (2012). Operationalization of the Components of Strategic Direction at KCB Group
Limited. Retrieved from: http://erepository.uonbi.ac.ke:8080/xmlui/handle/
123456789 /14220.

Taiwo, A. A, Agwu, M. E. & Lawal, F. A. (2016). Vision and Mission in Organization: Myth or
Heuristic Device? The International Journal of Business & Management, 4(3), 127-134.

Waihenya, M. W., Kimaru, E., & Kamaku, P. (2018). An assessment of strategic leadership on
customer growth in savings and cooperative societies in Kenya Kiambu County.

Strategic Journal of Business and Change Management, 5 (3)23 — 33.

Wang, Z., Sharma, P. N., & Cao, J. (2016). From knowledge sharing to firm performance: A
predictive model comparison. Journal of Business Research, 69(10), 4650-4658

Wang, H., Tsui, A. S., & Xin, K. R. (2011). CEO leadership behaviors, organizational
performance, and employees’ attitudes, Leadership Quarterly.

Wanyama, F. O. (2014). Cooperatives for African Development: Lessons from Experience.
Expert Group Meeting on "The Role of Cooperatives in Sustainable Development:
Contributions, Challenges and Strategies. Nairobi: United Nations Department of
Economic and Social Affairs (UNDESA). Retrieved July 4, 2015, from
http://undesadspd.org/Cooperatives/MeetingsandWorkshops/RoleofCooperati
vesinSustainableDevelopment.aspx

Yazdani, B. & Yaghoubi, N.M. & Giri, E.S., (2011) Factors affecting the Empowerment of
Employees. European Journal of Social Sciences, 20 (2): 267-274.

51


http://erepository.uonbi.ac.ke:8080/xmlui%20/handle/%20123456789
http://erepository.uonbi.ac.ke:8080/xmlui%20/handle/%20123456789
http://undesadspd.org/Cooperatives/MeetingsandWorkshops/RoleofCooperati

Sustainable Business and Society in Emerging Economies Vol. 5, No 1, March 2023

52



